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Link edIn  or F acebook ?

B u s in e s s  N e tw o rk P r iv a te  N e tw o rk  fo r fr ie n d s , fa m ily a n d  
b u s in e s s c o n ta c ts

 S h a re  th in g s you r in terested a n d  en g a g ed in  
reg a rd in g y ou r b u s in e s s / p rofe s s ion

S h a re  th in g s a n d  top ic s w e lik e  a n d  sta n d  for.  

 T e x t  in  th e fo c u s b u t w ith a n  eyec a tc h er: e .g . 
p ic tu re , vid eo, sh a rep ic , in fog ra p h ic s

C o m b in a t io n of text, p ic tu res, vid eos

 T o p ic s : Tec h n ic a l top ic s , p rofession a l 
a c h ievem en ts , su c c ess storys , p rofession a l 
c a reer & c om m itm en t

T o p ic s : p erson a l AN D  b u sin ess h ig h lig h ts , 
h ea rt top ic s of a n y k in d (c a n b e w a ter sa vin g
tec h n olog ies b u t a lso h ik in g in  th e forest) 

 A u d ie n c e : P rofession a ls , C E O s, D ec is ion -
m a k ers , E n trep ren eu rs  w ith stron g  in terest in  
tec h n ic a l top ic s

A u d ie n c e : B roa d  p u b lic >35 yea rs

 R e q u ire d t im e : 1 p ost/w eek R e q u ire d t im e : 3 p osts/w eek



... or sim ply:

I like coffee!

This is a picture of my coffee #morningroutine
#coffeeatitsbest #barristalifestyle

I am basically also barrista.

Just having some #coffee. 

Video: 7 ways to make your coffee. 

Photo by Fahmi Fakhrudin on Unsplash 



W hy Link edIn?  

Source: LinkedIn.com



10  Steps to create g ood content
1) G o a l: W h y a m  I  p o s t in g th is on  S o c ia l M e d ia ?  D oes th e p ost m eet a n y of m y g oa ls?  

In c re a s e  v is ib ility  o f  th e  u t ility  p la t fo rm  a n d  u t ility  p a rtn e rs h ip s  a s  a  n e w  in s tru m e n t  to  a c h ie v e  
S u s ta in a b le  D e v e lo p m e n t  G o a l 6  o f  th e  20 30  A g e n d a  (W a te r  a n d  S a n ita t io n  fo r  a ll b y  20 30 ).

2) A u d ie n c e : H a ve I a d d ressed m y ta rg et g rou p ?

Th ese a re sta k eh old ers you m ig h t w a n t to rea c h ou t to: 

• In te rn a t ion a le  O rg a n is a t ion e n  (G W O P A  e tc .)
 G IZ , S K E W
 G lob a l W a te r O p e ra tors ‘ P a rtn e rs h ip s  A llia n c e  

(G W O P A )
 G e rm a n  W a te r P a rtn e rs h ip , V K U
 D iffe re n t  w a te r u t ilit ie s  y ou w ou ld lik e  to m e n t ion , e .g . 

H a m b u rg  W a s s e r , M iy a h u n a W a te r a n d  S a n ita t ion
C om p a n y  (J ord a n ), K A S H W A S A  (T a n z a n ia ), e tc .

 D on ors : B M Z , E U , e tc .

• C on n e c t iv e C it ie s  
• P e rs on a l p rof ile s  of  y ou r  c olle a g u e s ..
• In te rn a t ion a l p roje c t p a rtn e rs
• M u n ic ip a lit ie s , op e ra tors
• S tu d e n ts , u n iv e rs it ie s
• In te rn a l: c om p a n y , c olle a g u e s , m a n a g e m e n t
• C u s tom e rs
• (W a te r ) a s s oc ia t ion s
• P olit ic ia n s , d e c is ion -m a k e rs from m u n ic ip a lit ie s



10  Steps to create g ood content
3) C o n s is te n c y : D oes m y p ost fea tu re  m y k ey m essa g es a n d  b u zzw ord s?  

B u z z w o rd s : 
• U tility P la tform
• W a ter O p era tor P a rtn ersh ip s (W O P s)
• P a rtn ersh ip  a t eye  level / E xc h a n g e / P eer-2-P eer / P a rtn er
• E n g a g em en t
• D evelop m en t c oop era tion
• S u sta in ab ility / S D G s (S D G 6, S D G 17)

A v o id  th e  fo llo w in g  te rm s : 
M en tee, G lob a l S ou th  or s im ila r

4 ) T o n e : W ou ld I ta lk to m y ta rg et g rou p lik e  th is in  p erson ?  D oes m y ta rg et a u d ien c e u n d ersta n d w h a t I 
w rite?  

5) L in k s : Are  re leva n t p eop le lin k ed ?  W h o e lse c ou ld b e m a rk ed ?



10  Steps to create g ood content
6 ) H a s h ta g s : D id I h ig h lig h t im p orta n t th in g s w ith # h a sh ta g s?  H a ve im p orta n t h a sh ta g s b een u sed ?  
(C on sisten c y!)

U se th e follow in g  h a sh ta g s: 
# w op s # u tilityp la tform # sd g 17 # sd g 6 & p rojec t-re la ted  h a sh ta g s (m a x. 5 h a sh ta g s p er p ost!)

7 ) T e a s e r : S h ort, fu n n y, p rovoc a tive , on  p oin t! O n ly th e first 2 lin es of a  p ost a re vis ib le . Th ey m u st m a k e you
w a n t to rea d on ! 

8 ) M e d ia : D id I in c lu d e im a g es, g ifs or vid eos in  m y p ost?  

9 ) P le a s a n t  te x ts : S im p le  la n g u a g e, sh ort texts - for lon g er p osts : p a ra g ra p h b rea k s, b u llet p oin ts , em ojis

10 ) C a ll-to -A c t io n



G ood P ractices

G O O D
- Tea ser on  p oin t: Top ic  is c lea r
- S u rvey d rives in tera c tion
- S u rvey m a k es p eop le th in k d eep er a b ou t a  

top ic

C A N  B E  IM P R O V E D
- N o sta k eh old ers lin k ed (e .g . Assoc ia tion for

C on su m ers ) 



G ood P ractices

G O O D
- Tea ser on  p oin t: Top ic  is c lea r
- In terestin g fa c t in  tea ser: en c ou ra g es to

rea d th e w h ole p ost
- M a p is ea sy to u n d ersta n d

C A N  B E  IM P R O V E D
- N o h a sh ta g s to ou tlin e im p orta n t

b u zzw ord s (e .g . # w a terc ris is # d isa sters) 



G ood P ractices

G O O D
− Tea ser sh ort a n d  on  p oin t: Top ic  is

c lea r
− H a sh ta g s m a rk th e re leva n t top ic s of

th e p ost
− P ic tu re  u n d erlin es sta tem en t in  

tea ser
− L in k s to w eb site/ a rtic le for fu rth er

in form a tion



G ood P ractices
G O O D
− Ic on s a n d  p a ra g ra p h b rea k s m a k es th e

text p lea sa n t to rea d
− B u zzw ord  “fa sc in a tin g “ en c ou ra g es to g et

m ore in form a tion
− L in k s to w eb site/ a rtic le for fu rth er

in form a tion

C A N  B E  IM P R O V E D
- N o h a sh ta g s to ou tlin e im p orta n t

b u zzw ord s
- C on c rete sc reen sh ot of th e m a p w ou ld

g en era te m ore in terest
- Tea ser w ith on e sta tem en t w ou ld h elp to

u n d ersta n d w h a t th e p ost is a b ou t



G ood P ractices
G O O D
− Tea ser is sh ort a n d  on  p oin t! 
− Q u estion  to th e a u d ien c e to d rive

in tera c tion
− In terestin g p ic tu re a s a n  eyec a tc h er
− H a sh ta g s ou tlin e th e top ic of th e p ost



G ood P ractices
G O O D
− Tea ser is on  p oin t
− P ic tu res sh ow p erson a l c om m itm en t
− H a sh ta g s m a rk th e re leva n t top ic s of th e

c om p a n y
− P rom otion  of th e sta n d  a t th e even t

C A N  B E  IM P R O V E D
- O n e p ic tu re is b etter th a n th ree – b u t m u st

b e a  g ood on e for b ein g a n  eyec a tc h er



H ow to reach a big g er audience
Q u a n tity :

• P ost a t lea st 1 tim e p er w eek for th e a lg orith m .

• U se th e rig h t # h a sh ta g s.

Q u a lity : 

• In terestin g , fu n n y, c on troversia l top ic s .

• S im p le  la n g u a g e, c lea r sta tem en ts , en terta in in g c on ten t. 

P u s h  in te ra c t io n :

• L in k  re leva n t a c tors in  p osts a n d  c om m en ts. 

• R esp on d to c om m en ts, esp ec ia lly on  you r ow n  p osts (E n g a g em en t R a te !)

• U se p op u la r p osts of oth er u sers to sta rt d isc u ssion s in  th e c om m en t sec tion .



H ow to reach a big g er audience
S h a re : 

• S h a re  c on ten t of oth er u sers w ith sim ila r in terests on  you r ow n  p rofile (a lw a ys w ith a n  ow n  
c om m en t!) 

• S h a re  you r ow n  a n d  oth er u ser‘s c on ten t in  g rou p s w ith sim ila r in terests

B e  c re a t iv e

• C rea te  vid eos, im a g es, sh a rep ic s , in fog ra p h ic s

• V id eos & im a g es d rive u p to 11 t im e s m o re in tera c tion th a n text on ly

E s p e c ia lly o n  L in k e d In : S ta y p ro fe s s io n a l! E ven  th ou g h som e d isc u ssion s m ig h t b ec om e very
em otion a l



G roup W ork : 
Please prepare a LinkedIn Post

P o s s ib le  T o p ic s  fo r y o u r P o s t : 

• C om m u n ic a te  im p a c ts /re s u lts  of th e  U tility P la tform   

• P resen t s p e c if ic  o u tc o m e s , e .g . sh ow  th e resu lts  from  th e en erg y a n a lysis  

• F a c ts  a n d  F ig u re s : U n d erlin e  sc ien tific  u rg en c y of th e  W a ter P a rtn ersh ip .  

• S to ry  T e llin g : W h y is  th e  w a ter top ic  so im p orta n t to you , p erson a lly?

• In sig h ts  of you r w o rk in g  ro u t in e : S h a re  (c u riou s, fu n n y, th ou g h t-p rovok in g , sh oc k in g ) 
stories  from  w ork  



N ext Steps
• R e s e a rc h  c o n te n t : resea rc h  im p orta n t top ic s  a n d  d a tes su ita b le  for p osts  (p u b lic a tion s, a n n iversa ries, 

c on g resses, etc .), if n ec essa ry in  c oord in a tion  w ith  you r c om p a n y's  c om m u n ic a tion s d ep a rtm en t. 

• P re p a re  c o n te n t : p rep a re  a ll you r c on ten t a lrea d y in  a d va n c e (c a n  b e u p d a ted  b efore  p u b lic a tion , if 

n ec essa ry). 

• F in d  "  e y e -c a tc h e rs " : S e lec t a  "g ood ie  " for ea c h  p ost --> im a g e, vid eo, sh a rep ic , fa c t, story, in fog ra p h ic .

• S c h e d u le  p o s ts : en ter p osts  a s  fixed  d a tes in  th e c a len d a r. 

W h e re c a n I  p os t m y a rt ic le ?

• U se y o u r  c o m p a n y  c h a n n e ls  to d ra w  a tten tion  to th e u tility p la tform

• W rite  on  y o u r  p r iv a te  c h a n n e ls  a b ou t even ts  th a t m ove you

• S en d  u s you r a rtic le  for th e  C o n n e c t iv e  C it ie s  L in k e d .In c h a n n e l. C u rren tly w e h a ve th e op p ortu n ity to 

p u b lish  a  p ost tw ic e  a  m on th  on  F rid a ys



w w w -lea -th in .d e  

T h a n k y o u v e r y m u c h !

S till op en  q u estion s?  G et in  tou c h ! 

in fo@ lea -th in .d e

w w w -lea -th in .d e  

mailto:info@lea-thin.de

	Using Social Media to promote the utility platform and partnerships of municipal utilities 
	LinkedIn or Facebook?
	... or simply:
	Why LinkedIn? 
	10 Steps to create good content 
	10 Steps to create good content 
	10 Steps to create good content 
	Good Practices
	Good Practices
	Good Practices
	Good Practices
	Good Practices
	Good Practices
	How to reach a bigger audience
	How to reach a bigger audience
	Group Work: �Please prepare a LinkedIn Post
	Next Steps
	Foliennummer 18

